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éé In this fifth edition of our sustainability newsletter, we would like to share
the main milestones of the third quarter of this year.

We highlight the sustained growth of Cencosud Shopping in the MSCI
ESG rating, rising from BBB to A category.

This quarter we are pleased with the progress we have made as a company
in terms of energy supply through non-conventional renewable sources
(NCRE) evidenced by the increase from 16% to 25% in the use of NCRE at a
consolidated level. Cencosud Brazil leads the group, with 73% of its
consumption coming from this type of source.

To minimize our impact on the planet, Cencosud is making progress
incorporating a fleet of electric vehicles, for example, Chile has 77 vehicles
and Peru already has 65 vehicles. Meanwhile, initiatives such as the
“Nuestros Productores” in Jumbo supermarkets in Chile, launched in
September of this year, already brings together more than 120 local
producers with an offer of close to 600 Skus.

We invite you to review Sustainable Cencosud content at a regional level. 29
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Diversity and Inclusion ##Cenco®
PROGRAMA MENTORIAS CENCO MUJERES ;
(CENCO WOMEN MENTORING PROGRAM) N

During the month of August, the first cycle of the mentoring . 2B
Program for women was launched, Chile being the beginning of this
unprecedented program in the Company. The objective is to

a
empower not only the talents but also to allow Cencosud to continue ﬂ
building a culture where equal opportunities exist and to strengthen
female leadership, as part of a fundamental pillar in strategic 12 12
development and organizational sustainability. Mentees  Mentors
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. Cencosud Shopping upgraded to M S C |
Category A on the MSCI ESG Index

ESG Rating history

ﬁ:“ MSCI is one of the most reputable ratings for sustainable

R A investments, measuring the performance and risk of the
BB — company in ESG.

gB This year Cencosud Shopping upgraded from BBB to A
category on the MSCI ESG index, marking sustained
growth in the field.
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Climate Change and Energy 0 ) 0
Promoting the use of Non-Conventional 5/° 3% i:)” %
Renewable Energy (NCRE) ‘/
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Climate change is advancing and the use of NCRE plays a —
fundamental role in mitigating greenhouse gas emissions. 22% 75%
For this reason, Cencosud is implementing its energy
efficiency plan, supplymg its facilities with LED lighting, G ‘

implementing telemetry and purchasing energy from
non-conventional renewable sources, contributing to the
environment. Cencosud increased from 16% to 25% in the ~—  ERNC

use of NCRE between June 2021 and June 2022. 3% 100%

NCRE data: corresponds to free market customers, electricity from
non-conventional renewable sources.
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COLOMBIA PERU

Circular Economy

5th consecutive year of

“Cocina Saludable en Comedores"

(Healthy Cooking in Community Kitchens) +1.700

BENEFITED

According to the Programa Regional de Rescate
de Alimentos “Regional Food Rescue program”,
Argentina with Vea supermarket launches for the

5th consecutive year the initiative aimed to WO;IKGSSOPS

benefit the community kitchens. This initiative is
carried out with the Argentine Network of Food
Banks and Cencosud's Nutriditos Program in the
country. In 7 months, this initiative has
managed to carry out more than 160 workshops
for 920 organizations, impacting more than
1,700 people.

CHILE

Circular Economy ROPA x HOGAR
Donate clothes, donate home warmth! e - [0]0)

Ton of

Easy and Paris, together with EcoFiber, based on the Donate clothes
circular economy model, promote the Ropa x Hogar
program, with more than 55,000 customers
participating by bringing unused clothes to the
stores. This will be recycled and transformed into 100
mineral wool, serving as raw material to make Hormes
insulating panels that will be installed in new social (65 m?)
housing. We all grow by caring for the environment
and improving the quality of life.

Supply Chain and Sustainable Supply
Programa Nuestros Productores

(Our Producers Program) More than More than | In
regions

In  September, Jumbo supermarket launched the = throughout
" " . roducers Skus Chil
Nuestros Productores" (our producers) program, in ile
which entrepreneurs, micro or small businessmen were
invited to be part of the mass market with their best
national products, available at all the supermarket's stores Chilean products, elaborated
in the country. This program is maintained permanently to and produced in our country.
highlight and promote local entrepreneurship.

COLOMBIA

Circular Economy
ECOBOT

By promoting sustainable consumption habits, ECOBOT
encourages people to take care of their waste. Cencosud
Colombia has six machines that exchange plastic containers for
discount coupons. Just during the month of August, a Jumbo
store collected a total of 3,143 PET plastic bottles. Through
these initiatives, we all contribute to the care of the environment.
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Climate Change and Energy
Wong joins Cencosud's electric fleet
by deploying 65 electric vehicles

UED CLIENTES |(2%
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According to its commitment to integrate sustainability
into the business strategy and its operations, Cencosud
through Wong, started in July the deployment of 65
electric-powered vehicles for the delivery of orders from
its APP and its website Wong.pe.

AWARDS

We highlight some awards obtained:

Jumeoli{ paris j{easy

cencosud cencosud cencosud

PROCALIDAD

INDICE NACIONAL DE SATISFACCION DE CLIENTES

GSTNBIRSy  The Bussiness

AWARD

pParis N Intelligence Group
— R Moda Circular

/.s/ Prize Awards of
§// Happiness

C
Program “Sentido

AWARDS
S s Cencosud”

HAPPINESS




