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Discover our latest
Sustainability initiatives!

€€ In this fourth edition of our sustainability newsletter, we want to share with
you the main milestones of the second quarter of this year.

We highlight entrepreneurship, environment, and people initiatives, added
to regional recognitions that motivate us to continue to strengthen our strategy,
managing day by day, our strategy with a circular view from our value chain. 99
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Investor Relations and Sustainability Officer
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Out of 250 analyzed brands:
Cencosud 1st place corporate brands category

#Jumbo #Santa Isabel

) N°16 N°38

among the most valued brands by consumers
in Chile.

What is a citizen brand?

Citizen brands are those that stand out for their:

Positive Relevance Contribution Citizen
presence brands

This initiative is part of the study on citizen brands, 1st
semester 2022, Cadem, research & strategy.

At the regional level
Cencosud has given 3,200 metric tons of food and personal hygiene products

In line with our Corporate Sustainability Strategy, during
2021 -and what we have carried to June 2022- the Company
has donated more than 3,200 tons of food and personal
hygiene products.

The program works collaboratively with the Food Bank Network
(private non-profit organization) and social institutions in each
country, benefiting the most vulnerable sectors of Argentina,
Brazil, Chile, Colombia and Peru. With this, we achieve a

sustainable model with triple impact: environmental, social W @@
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3.237.134 6.474.268

kg of food rescued Beneficed

ARGENTINA

Free training program for female entrepreneurs
#DISCO launches the 6th edition of the Transformative Women program

What is “Transformative Women”?

It’s a free training program for female entrepreneurs in
Buenos Aires and Cérdoba, and which, in this edition, is
giving over $600,000 Argentinian pesos in financial support.

From 2017, it has offered free training and tools to
strengthen businesses.

MUJERES

480 female entrepreneurs 200 free virtual
in previous years. training for 200 female TRANSFORMADORAS
entrepreneurs in 2022.

In Alliance with:
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BRAZIL

Bretas Supermarkets
Starts using power from solar panels

o, Inagreement with the SOU VGALUME distribution
company, the Bretas supermarket in Minas
| y/ Gerais has used over 3.000 MWh of electricity

from a 100% renewable source.

CHILE

Easy
Received the “Mujer Construye 2022” Award

Cencosud President of the Board, Heike Paulmann, and
Easy Chile receive the “Mujer Construye 2022” award by
the Chilean Construction Chamber.

This award is in the context of the alliance that exists
between Easy Chile and the Ministry of Women and
Gender Equality since 2021, and which supports women
survivors of violence through the “Store Challenge,” one
of the biggest volunteer initiatives in the country, and
the “Home Therapy” program designed by Easy.
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It has transformed 39 shelters of the National
Service for Women and Gender Equality.

cencosud

It has created a special professional reinsertion
program for women, providing 150 job offers.

It has held different workshops with a gender
approach for our teams.

Paris
“Toys for Toys” campaign. Paris wins the GDSS World’s Best Sustainability/CSR award

At the Global Department Store Summit held in the
United States.

Paris received the GDSS World’s Best Sustainability/CSR
award for their “Toys for Toys” campaign. This award
recognizes the best sustainability initiatives in the world.

What is the “Toys for Toys” program?

Toys for Toys is a Project to repair, clean and recycle toys.
All repaired toys are donated to social organizations.

170,000

TOYS RECEIVED

91% 9%

HAVE BEEN REPAIRED HAVE BEEN RECYCLED
TO BE GIVEN NEW LIFE

Jumbo

PXI-Praxis Xperience Index rating. Jumbo supermarkets give customers the #Best
Experience in Chile

Jumbo was recognized over 120 service brands across
30 sectors for the exceptional and high-quality service
provided to consumers, both in-store and on digital platforms
(website and app). Over 45,000 surveys were conducted
for the study, and it seeks to measure the experiences of
customers with local brands.

cencosud

COLOMBIA

Cencosud Colombia
Builds alliance with the World Wildlife Fund (WWF)

The agreement seeks to promote a more sustainable
lifestlye among collaborators. This environmental education
program will focus on striving for best practices both
inside the organization and in the day-to-day life of the
Cencosud team in the country.

This program is divided into six modules, which will deal
with matters such as water preservation, biodiversity,
energy, food, among others.

It seeks to impact over 11,000 people, and collaborators
will receive a WWF certificate at the end of the course.

Merco Talento 2022 ranking
Cencosud Peru is the best place to work in the self-service sector

Through its Wong and Metro brands, Cencosud Peru took
1st place in the Merco Talento 2022 Ranking in the
self-service sector,and is 17th in the Top 100, climbing 23
positions compared with last year. Merco Talento ranks
the best companies in attracting and retaining talent in
the country, as well as people management and new
work systems.
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