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- Growth & Profitability

- Obsession for our customers
- Innovation
- Sustainability



Global Trends of the Industry

Creating Memorable Experiences for Customers

Growing Omnlchanﬁe\ b Intew
K \Usmg Tec%lb@ce our Customer Expe

\t

J

Reconfiguring Spaces

Developing Mixed - use Spaces (Offices, Residenia and Educati ‘nn) N

Environmental Sustainability ;
)

N

Commitment to the Community
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Diversified Portfolio of Premier Shopping Malls

In the Andean Region

Countries

B Chijle 33

@R colombia 4

B Perus

40 Shopping Centers

20 Cities

+2,000 Stores

FellerRate #\Huvrirevs
AA+ AAAD

(1) The highest rating among the leading shopping center operators in. Chile

CENCG
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CENCG
DAY

One of the Shopping Center Industry leaders in the

30+ years history

Andean Region

Eg O 0 uSD gg @ USD
~1.4MM  983%  51Bn® +128MM 2.7 Bn

Gross Leseable Area
(GLA)

Occupancy Rate Tenant Sales

Visits LTM as of Sept-24
sept - 24 LTM Sept- 24

Market Cap
13/01/2025

(1) Exchange rate as of Sept 24: 897.7 USD/CLP
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CENCG

Cenco Malls focuses on s DAY
excellent execution, which revenuescome g4 19/ | T

leads to favorable returns e | Sept -24
¢ signed for 5+
and sets a standard for o years
September

guality

Prime locations
across the
¢ Region

9 2024

8.8% as of 06. Highest EBITDA mg.

September
12024

05. Resilient Revenue Structure

USD 306 / sgm
+/ Month (3Q24) :
04. Highest Occupancy Rate

03. Lowest Occupancy Cost

02. Highest Tenant Sales per sgm

01. Best in Class Portfolio
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Best -in -Class Portfolio

Cenco Portal La Dehesa
Cenco Costanera J

q- .s Cenco Alto Las Condes
. i

Cenco Nufioa
T—
- .

0
‘d Cenco La Reina
Cenco El Llano 'll ' .

X ﬁ.. “,ﬁ"“‘

. High Income Middle Income . Low Income

CENCG

~80% of the GLA in Santiago

Is located in  High - Income Neighborhood

3% 2%

Cenco’ Costanera | cence’ Alto Las Condes [

4% 2

fﬁgﬁg ‘ Florida cenco’ | portal La Dehesa
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Prime Locations Characterized by High

and Connectivity

Sky T

Costanera Ay
Nue',l'a

ppoes™* =My
|

Pravig
. ey P
Voumr 5 Golf
_ il=Tobalaba
AR

[¥] Metro station Stops
= E Bus Stops

' Costanera Center Mall === Highway

Main Avenue
= Subway Line 1

Subway Line 7

Project

L Providencia Density
8,394 inh /km 2

CENCG

DAY

-Density

= B m Metro Station Stops

' Alto Las Condes Mall

E] Bus Stops
= Highway
Main Avenue

Subway Line 7
Project

Las Condes Density

2.978 inh /km 2

¢ Up-scale Shopping Centers in Santiago
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Prime Locations Characterized by High -Density o

and Connectivity

&
&
]
M|
| ® s

' San Juan de Lurigancho m Metro Station Stops

[7] metro Station Stops [=) Bus stops

[a Bus Stops m== Highway

w—= Metro Line 1 === Main Avenue

=== Main Avenue me= Metro - Line B
' l Lurigancho Density - La 65 Density

8,394 inh /km 2 8,394 inh /km 2
near to major avenues and  subway station s
| 10

Strategically located
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Better Value Proposition for the Tenant

Evolution of Tenant Sales since IPO (2019)

Zd - 4 8%

vs 2019

187,264

@ Tenants Monthly
Sales/sgm

CENCG
DAY

A Hight Tenant Sales per sgm
V¥V Low Occupancy Cost

A Hight Occupancy Rate

v

2019 LTM 2024 (sept - 24)

Accumulated Inflation Rate: From Dec -2019to Sept-2024: 33.9%

Atractive Entertainment

Innovations
g B H
Restaurants 3D Screens Gyms

| 11
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Adjusted EBITDA reflects our value
proposition

Evolution of Adjusted EBITDAsince IPO (2019)

P +44%
91.2% vs 2019 (IPO)

-~ EBITDA Mg 90.8% +48

Adjusted EBITDA
bps EBITDA mg.

v

2019 LTM 2024 (sept - 24)

Accumulated Inflation Rate: From Dec - 2019to Sept-2024: 33.9%

CENCG

We maintain an EBITDA
margin above 90%

High occupancy rates
contribute to the
minimization of operating
expenses for Cenco Malls

| 12



Our Focus g7

Expanding and Optimizing our Assets
Enhancing our Tenant Mix
Innovating

Creating Memorable Experiences in
our Shopping Centers

Q- Q- Q- Q-

Our Purpose
We Lead the Creation of Spaces and Experiences for a
Better World

. N |
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Strategic Pillars & Culture

Driving Forces In our

Culture
" Growth & Profitability Eexsee:'yiﬂfnegin . ;jjge“r‘;{“b
we do : and_
] Innovation
29 Obsession for our customers / \
Dialog,
: community
£9  Innovation SIS
@ ESG Relevant and Company
memorable : ’

solutions and growth and
experiences development




01

Growth &
Profitability

cenco'malLs
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Expansion Projects under Construction

DAY

Brownfield
Cenco Costanera

Chile

=7 ~7,400 sgm of
¥ N Gastronomic Area: 1H25

Andres Bello Tower ~3,200 sgm
Costanera Tower ~1,400 sgm
Vitacura Tower ~2,800 sgm

1 .
0\ Winter Garten

Y
<>¢ Look and feel

| 16
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Expansion Projects under Construction

Brownfield
Cenco Costanera
Chile

a Auto Park

Brownfield
Cenco Costanera
Chile

RA
KN

~4,200 sgm

15t Floor Costanera
(former department store)

0o
00

2H25

2,000 sgm

ao |2l | @

2H25

| 17
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Expansion Projects under Construction

AA

‘.‘A &eiun«; 3

CENCG
DAY

Brownfield
Cenco Alto Las Condes

Chile

Enhancing the Value Proposition
and Optimizing 18,000 sgm of GLA

0(” New Food Court

Retail Expansion

Entertainment Area

89 2H2s

| 18
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Expansion Projects under Construction

*

ORION RIDES

—

Cenco Florida Brownfield Cenco Florida Brownfield

a New Auto Park -] Medical Center & Retail space
o 5300 sqm "7 ~3,000 & ~5,300
gy TS Ee : ,300 sgm
2H25 88 2H25 .
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CENCG
DAY

Expansion Projects under Construction

Cenco Florida Brownfield

()
New Dining Area & Restaurants
RA _
vy 3,800 sgm
00 ohos

Cenco Florida Brownfield

2 New Green Park

EQ 12,000 sgm including 5,000 sgm

of Entertainment

| 20
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Expansion Projects under Construction

RS

7 == DO CW

i

Cenco La Molina Brownfield
=
First Stage Dec- 23 (72 Stores) Second Stage 4Q25
RA
>{ ~14,500 sgm GLA ©7 22,000 sqm GLA

| 21
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Expansion Projects under Construction

=, K - _
2 | s Brownfield
L_ e Cenco Limonar
& Y : i - : = = E Remodeling and
EPERS ¥ ) ' Optimization of GLA
7 ~‘§

~11,000sgm

4Q25




cenco'mallLs CENCG
Other Projects in the Pipeline - Brownfield Chile

Cenco Rancagua
~33,500 sgm of GLA

Cenco Temuco
~16,500 sgm of GLA




cenco’'malLlLs CENCG

Other Projects in the Pipeline DAY

Greenfield An open - air, low - scale, and low - height
- - project oriented toward family, sports,
Vltacura Shopplng culture, gastronomy, entertainment,
Ch”e entrepreneurship and integration in the
neighborhood.

Eg GLA: 75,000 sgm

Road Mitigation Permit approved
Environmental Permit Presented

| 24



cenco'malLs
Other Projects in the Pipeline

Greenfield Greenfield
San Juan de Lurigancho Cenco La 65
Peru Colombia

GLA: 107,000 sgm | GLA: 80,000 sgm

| 25



