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Forward-Looking Statement

The information presented in this presentation has been prepared solely by Cencosud S.A. ("Cencosud") for informational purposes only. It does not constitute, and should not be construed
as a recommendation, an invitation or offer to buy or sell any securities of Cencosud or any of its subsidiaries in any jurisdiction, nor as investment advice of any kind. No warranty, whether
explicit or implicit, is provided as to the accuracy, completeness, or reliability of the information contained herein. The views and information expressed in this document are subject to
change without notice, and Cencosud undertakes no obligation to update or keep such information current. It should be noted that the content of this presentation is not intended to be

exhaustive.
Cencosud, its affiliates, directors, partners, and employees disclaim any and all liability for any loss or damage arising from the use of this material, in whole or in part.

This presentation contains statements that could constitute forward-looking statements. These statements use words, and variations thereof, such as the future tense verbs generally,
"plan", "intend", "expect", "anticipate", "estimate", "maintain", "project", "continue", "reduce" and "grow". These statements appear in a number of places in this presentation and include
statements regarding the intent, belief or current expectations of Cencosud and its management with respect to, among other things: (1) Cencosud's strategic objectives and business

plans; and (2) trends and developments affecting Cencosud’s financial condition, results of operations or cash flows.

Forward-looking statements reflect only our current expectations, are not guarantees of future performance and involve risks and uncertainties. Actual results may differ materially from
those in the forward-looking statements as a result of various factors. These factors include the company's ability to successfully execute its planned projects and strategic plans, the
possibility that expected benefits and opportunities may not materialize in the expected timeframe or at all, as well as risks related to the political and economic scenario; financial and
market risks and other factors described in Cencosud’s Annual Report. Readers are cautioned not to place undue reliance on those forward-looking statements, which state only as of their

dates. Cencosud undertakes no obligation to release publicly the result of any revisions to these forward-looking statements, except as required by law.

Certain financial and operational information contained herein may be preliminary and subject to change. Figures included in this presentation may be rounded; therefore, totals may not

add up precisely.









Trust Influences the Decisions
that Drive the Business

Preference, willingness to pay and recommendation are concrete effects of a solid reputation

O Started buying (or bought
o 43 / more) from a company
25 /o 0 because they trusted it.

Paid more for a product or
of the market value of the 41 % service because they trusted

the company offering it

companies in the S&P 500
and FTSE 350 indices is

eXplaI?ﬁgifge;huetgi{sr?gth of o Left a positive online review o [ the )
0 about a company they trusted S ‘ FRESH
MARK!iI’J

Source: Eco Research, 2025 Reputation Value Source: Trust Study 2026, PwC Chile and UDP.




Reputation is Evolving from a Support
Function into a Growth Lever

Reputation is not a communications outcome; it is a strategic asset that reduces risks,
strengthens stakeholder trust and creates the conditions for sustainable business growth

of CEOs see reputation evolving from a defensive
o role into a competitive advantage capable of
o enabling growth, attracting investment and

strengthening market confidence

of leading companies consider that reputation,

o trust, regulatory and stakeholder-engagement
o demands are substantially more relevant today

than a decade ago.

Source: The Road to 2030 — A study of Corporate Affairs functions in an unpredictable world, Deloitte (2026)

Reputation creates the conditions for
sustainable growth
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Digital Reach that Amplifies
Corporate Positioning

m Corporate Leadership with regional reach l@l Building reputation on social media

LinkedIn, a channel with impact in the region Instagram, a network that connects with people




Cencosud's reputation
continues to strengthen

The leading local rankings reflect a sustained improvement in
trust, public perception and corporate recognition

No. 1 Business Holding in Chile

Merco Empresas 2025
No. 6 overall, No. 1 Business Holding.

CADEM Marcas Ciudadanas 1Q26
No. 5 overall, No. 1 Business Holding.

Eikon Awards 2025
8 recognitions

Sources: Merco Chile 2025 - CADEM Marcas Ciudadanas 2026 Premios Eikon Chile 2025




Building a regional
reputation platform

Regional reputation is not built with a single campaign, but with local coordination, corporate
consistency and focus on business priorities
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Efficiency, regulatory. anticipation
and resilience to sustain long-term
growth




Operational efficiency with
environmental impact

We are scaling regional practices that reduce resource consumption,
improve waste management and cut food waste

01 Environmental KPIs - Greater operational efficiency

Water Electricity Waste

-4.5% -6% +100 bps in

consumption consumption recovery

02 Food waste reduction

Cheaf Food Rescue

1,848 tons rescued 608 tons of donated

612 stores involved products

413 stores involved

Figures compared to the first half of 2025




Scaling a regional wellbeing
and nutrition platform

We use our scale, brands and regional presence to promote healthy habits and strengthen ties
with customers and communities

Regional impacts

o +36,000 people reached

(cooking workshops and school
programs)

° "'4,000 employees with
healthy-habits assessment

Nutrition




Prepared for new ESG and
reporting requirements

We are strengthening data, governance and standards to meet growing regulatory and investor requirements

External Recognition

Regulatory and
a}; management readiness

IFRS ST & IFRS S2

2020 2025

Databook

Governance

Z

MSCI {

2020 2025

Dow Jones
(. Sustainability Indexes

2020 2025 » Part of the Sustainability Yearbook: top 15% of the industry
* Recognized as Industry Mover: greatest progress in the sector
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